ONS submission to CCS
Contact: will. marks@statistics.gov.uk // Will Marks

Regular update timetable:

Data Frequency

Transport activity (Project Jupiter) Not updating - Apple are no
Busyness (Google Places) Every day

Telecoms - Over 65s, Locations (Project Mars) Every day

WiFi (Project Mars) Every day

Telecoms - trips (Company B/Project Demos) - NEWTBC

Consumer spend (Project Mercury) Every Tuesday

Business survey Every Wednesday

Prices Every Wednesday

Social survey Every Monday

Deaths Every Monday and Friday

CCS contact details:
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ONS
Point of contact mailbox: will. marks@statistics.gov.uk // Will Marks

22/04/2020

n week 16, ending 19 April 2020, most sectors continued the same
pattern from the previous week, except in food and drugs which saw a
Hecline:

-o0d and drugs (including supermarkets) spending was up 6% over the

Statistical contact: Keith.Lai@ons.gov.uk

[Week en:

12/01/2020 19/01/2020 26/01/2020  02/02/2020  09/02/2020  16/02/2020  23/02/2020 01/03/2020 08/03/2020 15/03/2020 22/03/2020 29/03/2020 05/04/2020 12/04/2020  19/04/2020|
Week number 2 3 5 6 7 8 9 10 11 12 13 14 15 16

R Total 5.5% 6.0% 7.2% 17% 12.2% 7.1% 5.1% 9.5% 5.6% 14.1% 9.8% 27.2% 26.6% 23.1% -31.2%

Selected segments:

Other Retail 9.3% 9.0% 12.1% 7.8% 14.4% 11.9% 8.3% 18.3% 11.1% 27.7% 14.6% -17.6% -15.3% -12.0% -202%

Food and Drug 2.9% 3.3% 4.4% 3.9% 2.6% 4.2% 7.3% 11.5% 11.2% 27.2% 56.1% 0.4% 10.4% 31.5% 5.6%

Travel 0.9% 4.1% 5.2% 1.4% 2.3% -1.0%. -0.8% -4.8% -17.5% 30.5% -57.9% -84.0% -87.7% -89.0% -88.8%

Restaurant & Fast Food 10.7% 12.2% 14.9% 14.2% 13.8% 9.0% 9.8% 9.9% 14.5% 8.8% -28.1% 74.4% 77.1% 75.1% 75.2%
Entertainment 0.9% 0.1% 0.5% -4.5% 13% 3.1% -0.8% 3.2% -1.6% 10.7% -40.9% 52.2% -46.8% 57.3% 53.3%

Fuel 2.0% 4.9% 7.0% 17% 9.7% 1.8% 3.0% 7.3% 3.7% 3.8% 7.3% -41.6% 56.2% 55.9% 60.3%

In-store 0.7% 12% 3.6% 2.2% 4.1% 0.8% 1.8% 2.9% 3.5% 9.1% 9.1% -49.6% 55.2% -47.2% 56.1%

Selected segments:

Other Retail -4.4% -4.7% 1.7% 2.7% 0.6% -4.5% -4.6% -4.9% 5.1% -4.0% -11.8% 75.9% -88.2% -84.8% -86.7%

Food and Drug 2.8% 3.5% 4.9% 4.0% 3.1% 3.9% 7.8% 11.2% 11.7% 29.6% 60.4% 1.6% 4.2% 25.7% -1.2%

Travel 3.6% 2.9% 21% 2.8% -4.3% 5.2% -5.8% 8.2% -11.0% 17.8% 54.0% -90.3% -95.5% 95.9% -96.0%

Restaurant & Fast Food 5.9% 7.1% 10.4% 10.3% 9.0% 37% 4.6% 3.7% 10.3% 4.0% 37.2% -88.4% 93.4% 92.0% 92.1%
Entertainment 9.3% 7.9% -4.2% 7.6% 2.1% -13.5% -3.1% -11.9% 7.8% -19.6% -59.3% -97.9% -99.5% 99.5% -99.4%

Fuel 21% 5.5% 7.9% 2.4% 10.7% 17% 3.0% 6.9% 33% 3.5% 5.6% -44.8% -59.8% 58.3% 62.3%

Online 9.5% 10.2% 10.5% 13% 19.5% 13.8% 8.6% 15.7% 7.6% 19.2% 10.5% 6.2% -2.8% 0.7% -4.3%

Selected segments:

Other Retail 15.5% 15.5% 18.8% 12.2% 20.6% 20.6% 15.0% 28.4% 18.1% 43.1% 27.1% 8.0% 11.4% 20.3% 15.3%

Food and Drug 3.7% 1.9% 11% 3.1% 0.4% 6.2% 4.1% 13.4% 7.6% 10.5% 25.9% 14.2% 55.7% 73.2% 57.4%

Travel 2.5% 6.5% 6.3% 2.9% 4.9% 0.7% 1.4% 3.4% -20.1% -35.6% -59.4% -81.4% -84.5% -86.1% -85.8%

Restaurant & Fast Food 39.0% 44.1% 433% 38.8% 44.8% 44.9% 47.5% 53.7% 41.5% 40.8% 32.4% 22.9% 41.0% 47.3% 28.7%
Entertainment 1.4% 2.3% 1.8% 3.8% 2.1% 0.2% -0.1% 7.4% -0.1% -8.6% -36.0% -38.5% 34.2% -46.4% -40.0%

Fuel 0.3% 6.1% 8.7% -9.8% 8.1% 3.6% 3.4% 18.0% 13.6% 9.4% 46.4% 38.7% 33.1% 4.1% -8.0%

Total 9.9% 10.7% 12.4% 10.6% 10.7% 8.5% 8.4% 10.8% 11.6% 11.4% 5.3% -40.4% -42.2% -38.9% -42.9%

Selected segments:

Other Retail 13.7% 13.7% 13.8% 11.8% 18.2% 12.0% 10.9% 12.9% 11.9% 13.9% 10.4% -25.8% -24.8% -19.8% 22.0%

Food and Drug 7.3% 8.2% 10.2% 10.2% 8.7% 7.3% 8.3% 10.7% 11.5% 19.7% 36.4% -10.6% 23.3% -13.6% 24.3%

Travel 11.4% 12.7% 17.7% 10.7% 7.5% 10.9% 7.5% 11.8% 13.0% 2.5% -40.7% -83.3% -88.6% -89.1% -89.7%

Restaurant & Fast Food 15.3% 15.2% 18.0% 18.0% 14.8% 12.0% 10.5% 121% 17.7% 9.9% -26.6% -80.0% -86.1% -85.6% -85.3%
Entertainment 10.3% 13.3% 11.1% 3.1% 8.5% 0.6% 8.3% 11.7% 4.4% 5.0% -36.0% -43.5% 31.3% -49.2% -43.6%

Fuel 3.4% 6.3% 8.0% 3.2% 10.6% 2.9% 3.5% 7.2% 5.2% 5.1% 4.9% -36.4% -47.4% -44.2% -48.5%

In-store 6.6% 7.7% 10.3% 9.0% 8.7% 5.6% 5.8% 7.4% 10.0% 11.1% 5.4% 51.2% 57.9% 52.9% 58.3%

Selected segments:

Other Retail -4.3% 3.7% 1.5% 3.1% 0.3% -4.8% -4.9% 5.2% -1.9% 0.3% 7.0% 72.8% -83.7% 78.7% 82.1%

Food and Drug 7.7% 8.6% 10.8% 10.6% 9.4% 7.3% 8.7% 10.9% 12.0% 20.6% 36.9% -22.5% -26.8% 17.0% 27.9%

Travel 13.6% 15.3% 23.9% 13.5% 7.9% 13.4% 7.9% 11.2% 15.3% 1.8% -40.7% -85.2% 90.2% -90.8% 91.1%

Restaurant & Fast Food 11.5% 11.2% 14.3% 14.9% 11.4% 8.4% 6.8% 7.8% 14.8% 6.6% 316% -87.4% -95.4% 94.9% -94.8%
Entertainment 8.3% 17.0% 14.5% 12.8% 17.0% 3.6% 18.2% 5.4% 12.0% -11.9% -59.9% -98.0% -99.6% 99.6% -99.6%

Fuel 3.3% 6.3% 8.0% 3.2% 10.6% 2.8% 3.4% 7.1% 5.1% 5.0% 4.7% -36.7% -47.7% -44.5% -48.8%

Online 20.5% 211% 19.4% 15.6% 17.3% 19.0% 18.0% 23.0% 16.8% 13.4% 5.1% -1.8% 8.3% 7.4% 11.7%

Selected segments:

Other Retail 35.8% 35.7% 33.0% 29.2% 30.4% 35.4% 32.9% 35.5% 28.4% 32.4% 33.3% 35.0% 42.5% 51.6% 54.5%
Food and Drug -0.3% -0.1% -1.6% 2.4% -4.2% 7.3% 0.2% 8.0% 1.8% 2.6% 27.0% 18.1% 47.1% 54.5% 53.1%
Travel 7.9% 8.6% 8.2% 6.3% 6.7% 6.7% 6.8% 13.0% 8.9% -9.5% -40.8% -80.1% -86.1% -86.2% -87.2%
Restaurant & Fast Food 61.5% 67.1% 64.4% 55.0% 58.5% 58.7% 60.2% 71.9% 54.4% 54.4% 38.5% 18.7% 35.5% 42.1% 45.8%
Entertainment 10.9% 12.2% 10.1% 0.5% 6.3% -0.2% 4.6% 13.7% 2.3% -3.1% -29.0% -25.5% -12.0% -32.9% -22.3%
Fuel 7.1% 5.3% 3.5% 3.3% 6.0% 17.2% 18.6% 29.6% 21.7% 20.4% 40.4% 17.2% 12.5% -1.9% -10.9%
Year-on-year growth rates in value of UK card spending Year-on-year changes in value of UK card transactions, by category
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