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The 2019 population survey undertaken by 56 Degree Insight for Creative Scotland
clearly illustrated the importance of arts and creativity to the Scottish population prior to
the Covid-19 pandemic. During 2019 over four in five adults living in Scotland took part
in creative activities or attended or watched arts or creative pursuits. Specifically, almost
half regularly attended the cinema (47%) and visited museums (44%) while over a third
regularly visited historic properties (38%), attended live music events (34%) or went to
galleries (33%).

Taking part in arts and creativity brings many benefits; the survey found that a large
proportion of the population felt that it helped them to relax, made them feel good,
improved their wellbeing and allowed them to learn something new. Not surprisingly
given the benefits gained, around three in five Scots stated that they would like to take
part in creative activities more often.

As well as the clear societal benefits obtained through arts, the creative sector is
massively important to the Scottish economy. According to the Scottish Government's
latest pre-pandemic figures the creative sector employed more than 70,000 people and
was worth almost £4 billion to the economy.

Creative Scotland's 10 year plan for the period 2014 to 2024 sought to build on this
success, helping the sector to strengthen and grow, widening diversity and helping to
promote Scotland across the world as a distinctive, creative nation.
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