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Background

Following the introduction of COVID-19 restrictions in March 2020, the
impact on Scotland’s creative sectors has been severe. Creative Scotland
has commissioned 56 Degree Insight to undertake research looking at

the attitudes of the general population in relation to cultural participation
and attendance. This work involves a programme of survey research to
monitor and measure audience interest in returning to cultural activities and
changing patterns of consumption.

The first wave of research, completed in August 2020, invited 1033
participants to complete an online survey, a representative sample of the
Scottish population. The findings of the first wave are available on the
Creative Scotland website.

This report sets out the findings of the second wave of the research, with
fieldwork undertaken between the 6th and 23rd November 2020. This
wave updates our understanding of public opinion on returning to cultural
activity and enables comparison to understand how attitudes may have
changed since the summer.

1101 online surveys were conducted in the second wave, with geographic and
demographic quota controls used to ensure that the sample was representative
of the population. An additional boost of 100 interviews was conducted
with members of the BAME population to allow for comparative analysis of
results for this group. Respondents were asked about 4 main topics:

What are the main barriers,
or enabling factors, to this
return happening?

When will audiences return
to cultural activity?

What are the main changes in public
patterns of spending and consumption of
arts activity as a result of lockdown?

What differences exist - between art forms,
types of activity or locations?

This summary report provides the key findings from this second
wave of research. To access the full report, go to:
www.creativescotland.com/COVID19-audience-research
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