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Background
Following the lockdown measures introduced in the UK in March

-2020, the impact on the arts sector - like much of wider society -

has been sudden and severe. As these measures were eased over
Summer 2020, Creative Scotland commissioned 56 Degree Insight to
undertake research looking at the attitudes of the general population
in relation to arts participation and attendance. This work involves
a programme of survey research between July 2020 and January
2021 to monitor and measure audience interest in returning to arts
activities and changing patterns of cultural consumption.

The first wave of research was completed in August 2020 and invited
1033 participants to complete an online survey, a representative sample
of the Scottish population. They were asked about 4 main topics:

When will audiences return to
cultural activity?

What are the main barriers,
or enabling factors, to this

return happening?

What differences exist -
between art forms, types of

activity or locations?

What are the main changes in
public patterns of spending and
consumption of arts activity as a

result of lockdown?

This summary report provides the key findings from this first
wave of research. To access the full report, go to:
www.creativescotland.com/resources/covid-19-audiences
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Introduction
3 Although Scotland has seen the phased easing

of COVID-19 lockdown measures, Some
restrictions are likely to be in place for some time to
come. This survey research, commissioned by
Creative Scotland and undertaken by 56 Degree
Insight in July and early August 2020, aims to better :

understand the Scottish population's attitudes to
attending cultural events and venues.

The findings show that demand to attend cultural :

events and venues remains strong. The creative
sectors may, however, recover more slowly than other
parts of the economy and public demand will vary
between organisations, art forms and the venues in
which work is presented:

¢ The majority of Scotland's population have really :

missed the opportunity to go to cultural events
and venues during lockdown

During lockdown the vast majority of people
engaged in cultural activity at home
Post-lockdown, interest in attending cultural
activities is, however, lower than for many other
leisure pursuits
Around a third of the population are comfortable
attending cultural events in the near future, but
the majority of people remain wary
The main concerns of the public are the desire
to avoid crowds and being able to maintain
social distance
Audiences are nevertheless looking forward to
attending cultural activity when they can, and
are open to trying new experiences at different
types of venue
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Culture in Lockdown
Over half the population report that they missed
cultural activity during lockdown. 57% of

respondents to the survey agreed or strongly agreed
with the statement that since lockdown they had really :

missed the opportunity to go to cultural events and
venues and only one in five disagreed (Figure 1). People

:

who had attended most often before lockdown were
the most likely to miss the opportunity to do so, with
71% agreeing or strongly agreeing with the statement.

of the population report that
they missed cultural activity
during lockdown

Figure 1: 'Since lockdown, I've really missed the
opportunity to go to cultural events and venues'
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