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Cultural engagement during lockdown
* Most of the population (57%) are missing the

opportunity to go to cultural events and venues.
This percentage increases to 71% amongst those
who previously attended at least once a month.

¢ However, while at home during lockdown the vast
majority of the population (96%) had engaged in
one or more forms of cultural engagement.

¢ The most popular activities were listening to
music (81%), watching films (63%) and other
content (60%) on streaming services, reading
(62%) and playing video games (36%).

¢ In addition to these most popular activities,
around a third of the population took part in
activities which sought to 'replace' physical events
and venues. Specifically, 21% had watched an arts
performance online, 11% attended an online arts
class or course and 10% virtual content provided
by a museum or gallery.
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Compared to the same period in 2019, most of
the population reported that their participation in
cultural activities at home had increased.

Most notably 60% increased participation in
watching films on streaming services, 48%
listened to music more often and 47% spent more
time reading for pleasure.

However, less than a third agreed that they had
enjoyed the cultural activities they had been
doing at home during lockdown sufficiently for
them to want to continue doing them more often
in the future (31%) and only around 1 in 5 (19%)
would be willing to pay for to access this activity
in future.

Looking to the future
The population's desire to attend cultural venues
when it is possible to again in the future is
extremely polarized.

While many people would like to start attending
events and venues again as soon as possible, a
similar sized proportion of the population are
feeling wary and won't be in a hurry to attend
again.

For example, while 68% expect to go to the
cinema again in the future, just 33% would do so
within a few weeks. Also, interest in attending live
performances in the future is lower than for other
activities (63% for theatre, 61% for live music).

In comparison to other leisure pursuits, desire to
attend culture is much lower than recorded for
visiting outdoor places such as country parks, or
for visiting bars and restaurants or indoor
shopping centres but higher than for sporting
venues.
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