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SUMMARY

This article written in December 2020 shares findings from a
national research programme that is building a robust and in-
depth picture of the impacts of Covid-19 on the UK'’s cultural
sector.
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It looks at the impacts of the pandemic on employment in the
cultural sector by analysing labour force data from the Office of
National Statistics. The analysis reveals the scale of the crisis
with job losses of 55,000 in music, performing and visual arts
and a collapse in working hours across the sector.

This article was produced in association with the Creative
Industries Policy and Evidence Centre and is available on their
website here.

The impact of Covid-19 on the creative industries, and particularly on the
cultural sector, has been significant. Live performance venues and
museums and galleries have been forced to close their doors for long or
indefinite periods, films and television programmes have had to put a halt
on production, and self-employed creatives have experienced immense
job instability. However, given the pace of change, and limited data
availability, it has been difficult for policymakers and industry to
understand the exact scale of the pandemic’s impact on employment
within the sector.

That is why this research programme is looking to understand what has
happened to employment in the creative industries and to creative
occupations since lockdown, by using Labour Force Survey (LFS) data
from the Office for National Statistics (ONS).

In the six months following the beginning of lockdown, we have seen:

¢ A collapse in working hours across the creative industries
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® 55,000 job losses (a 30% decline) in music, performing and visual
arts
* Significantly higher than average numbers of people leaving
creative occupations compared to previous years

This is clear evidence of the existence, and the scale, of a jobs crisis. This
blog provides detail from this analysis, looking at job losses for creative
occupations, the creative industries as a whole, and then specifically for
the cultural sector. It also examines the impact that lockdown has had on
the number of hours worked by those who did continue to be occupied
in the sector.

Creative occupations

Figure 1:
Percentage of werkers leaving creative occupations, per quarter
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Figure 1 shows two things. The five year average proportion of people
leaving creative occupations in each quarter; and the proportion leaving in
each quarter between Q4 (October-December) 2019 and up to Q3 (July-
September) 2020. The comparison allows us to see how unusual the 2020
employment patterns are.
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Creative occupations include many jobs in the creative industries, for
example writers, film makers and game designers, but also people doing
creative roles in other industries such as designers working in
manufacturing companies.

Using the ONS dataset, we found that 15% of people who worked in
creative occupations in January-March in 2020 were no longer working in
creative occupations in April-June (see footnote 1). This is significantly
greater than between the same period in the previous five years, where
on average we see around 10.5% of creatives leave the sector (see
footnote 2).

We also found that the percentage of workers who left creative
occupations between April to September in 2020 was higher than normal,
at 12.5% compared with 10.5% - although in this case the difference is
not statistically significant.

Of those who reported having left creative occupations between Q1
(January-March) and Q2 (April-June) around two thirds (69%) were now
working in other occupations, while 10% of those who left creative
occupations were classified as unemployed (see footnote 3).

Creative industries

We also used the ONS data to look at the experience of the creative
industries as a sector, as distinct from creative occupations. The ‘creative
industries’ includes those who work in what are termed ‘non-creative
occupations’ within the wider sector, for example hospitality staff working
in museums, but does not include those working in creative roles in other
sectors. For workers in the creative industries we saw a similar pattern to
those in creative occupations, although the numbers who left the creative
industries were smaller in both percentage terms and as a raw number.
Approximately 110,000 people left the creative industries between Q1
(January-March) and Q2 (April-July) in 2020, around 8% of workforce (see
footnote 4).
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Cultural sector

Figure 2 Size of the workforce in creative indusiries
and cocupations in the first two quaders of 2020
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Figure 3 Workers in music and performing arts
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When we looked in more detail at specific sub-sectors in the creative
industries, or occupational groups - such as publishing, architecture, and
crafts - we found that for most of the creative industries and most
creative occupations, there have not been large changes in the number of
workers across the first three quarters of 2020 (figure 2).

However, the shift in numbers working in music, performing and
visual arts occupations is clearly significant. The number of workers in
these occupations dropped from around 200,000 in January-March to
around 160,000 in April-June and then again to around 145,000 in July-
September, a decline of almost 30% since pre-lockdown. When we
looked at it from the industry-wide perspective mentioned earlier, rather
than an occupational perspective, we found similar results.

This is a particularly important finding as over the last few years the
number of people working in music, performing and visual arts has
increased, albeit with some variation in number from month to month
(see figure 3). The post-lockdown decline clearly breaks this pattern.
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Figure 4 Distribution of hours worked,
by pooupationst group
Gy (12 30718 Blagk: (52 2020

P, TY, witdeg
F

Crfte

Blusis

humaurng, galiaids dnd

g i yissy
ioraries Pugsisbirg

TR

Bt fnindivs

Impact on the hours worked by people in creative jobs

Even where we didn’t find evidence of high levels of job losses, we found
that since lockdown began, creative occupations have seen a significant
reduction in the average number of hours worked a week. Figure 4 shows
the change in the number of hours worked by people in each of the
creative occupational groups, comparing April-June in 2019 with April-
June in 2020 in order to make sure the differences observed are not just
due to seasonal variations. This reveals the substantial increase in the
number of people working zero hours in the previous week.

The data also showed us that the reduction in hours has not fallen evenly
across the creative industries - those working in crafts, film, TV, video,
radio and photography, music, performing and visual arts, and design are
the most severely affected.
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Moreover, the latest, July-September 2020, data shows that whilst there
was a slight reduction in the percentage of workers working zero hours in
this latter part of the year, the average number of hours worked were still
far below pre-lockdown levels.

Conclusion and next steps

Our initial findings show that workers in the creative industries have been
hit hard by the Covid-19 pandemic and lockdown. Moreover, with a
collapse in the number of hours worked and large numbers of job losses,
the cultural industries and occupations have been hit especially hard.

There is much more research to do to fully understand the implications of
this. For example, we need to understand the impact of these job and
hours reductions on specific demographic groups. That is why this piece
will be the first in a series examining the data on job losses over the past
year.

It is also important that we look beyond the data and listen to the
experiences of people working in the sector over the pandemic, which is
why a key part of this project will develop case studies for specific
institutions and places as well as document the stories and experiences of
creative workers.

This research is part of a larger-scale programme led by the Centre
for Cultural Value in collaboration with the Creative Industries Policy
and Evidence Centre and The Audience Agency. This project is
funded by the Arts and Humanities Research Council (AHRC)
through UK Research and Innovation’s COVID-19 rapid rolling call.

Footnotes

1. This is approximately 260,000 people (95% confidence interval —
210,000 to 310,000) which is (statistically) significantly higher than
the estimated 170,000 (130,000 to 210,000) people who were
newly working in creative occupations in Quarter 2, indicating that
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