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Shifts in audience behaviour are likely to be longer
term - but may bring new audiences

September 2021

Cultural Participation Monitor

Wave 5 | Nov 2021 | Covid, recovery, Welsh language

This research is from The Audience Agency's nationwide longitudinal (ongoing) panel survey of changing views about participating in creative and cultural
activities through the recent and ongoing crises, and beyond, the Cultural Participation Monitor.

THEMES

Future Audiences

People are expecting to keep attending less culture in-person than they used to, with audiences likely
to skew towards younger, more urban groups, or families.

Most groups expect to attend all cultural activities less often in the future, compared to pre-pandemic levels. 27% saying
they'd expect to go to the cinema less often in the future, compared to before the pandemic. On the other end, 22% expect to
attend outdoor heritage venues more in the future.

https://evidence.audienceanswers.org/en/evidence/articles/shifts-audience-behaviour-are-likely-be-longer-term-may-bring-new-audiences 1/4

INQ000653931_0001
INQO000653931_0001



21/08/2025, 12:09 Shifts in audience behaviour are likely to be longer term — but may bring new audiences | Audience Answers

People Expect to Engage Less After Covid than Before -

Except for Outdoor Heritage
Rating on a scale of 1-5, More Often to Less Often

Film at a cinema or other venue EF3% 58% 8%
Live performances including music & theatre
6% 61% 7% 8%
or other venue
Indoor Galleries, museums & heritage places E¥37% 65% (¥4 14%
Qutdoor historic parks, gardens & heritage
places MR 10% 66% ¥ 8%

B 1 - More often o2 [13-Same O4 B 5 - Less often

This is consistent with audiences’ feelings about how Covid will affect our lives in the long term: 78% felt the impact will
still be felt in a year’'s time, and just over half (57%), believe the impact will still be felt in two years’ time.

Most Expect COVID's Impacts to Last a While Yet
% above bar is total Very Likely/Quite Likely

87%
78%
0,
45% ke
54%
44%
42%
0,
24% 13%
In 6 months' time In a year's time In two years' time

B Very Likely B Quite Likely

Older groups expected to attend cultural activities in-person less often compared to before the pandemic, and inversely
younger people (especially under 35s) and students were more likely to expect attending more often. Families
(especially with those with younger children) and those living in cities were also more optimistic.

The trend towards less future attendance was true across the Audience Spectrum groups, apart from for Metroculturals.
There were substantial reservations among the medium engaged groups.
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RELATED VIDEOS
TEA Break | Audiences' Values and Preferences

Watch now i

TEA Break | Following Arts and Cultural Organisations on Social Media

Watch now [l

OTHER FINDINGS FROM WAVE 5 | NOV 2021 | COVID, RECOVERY, WELSH LANGUAGE

Wales | Welsh and Welsh Language Performance

During Wave 5 of the Cultural Participation Monitor, we asked respondents based in Wales four additional
questions about Welsh Language.

Attendance rose significantly in 2021, even though it hasn'’t recovered to
pre-pandemic levels yet

In-person engagement doubled in 2021 compared to 2020, especially for film, heritage sites, and museums,
while online engagement is starting to trend down.

Willingness to attend cultural events in person may be on the rise

Willingness to attend might be going up slightly, but still a third are not comfortable returning in-person (even
before Omicron).

OTHER FINDINGS ABOUT FUTURE AUDIENCES

Use of social and digital by Audience Spectrum
July 2024

Attitudes to heritage
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June 2024

Audiences prefer live events, but how much varies by artform
Junuary 2024
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