UK audiences

Data sources overview: This section presents data provided by Ipsos iris, the UKOM-accredited?
online audience measurement currency, which Ofcom uses as its primary method of measuring
online audiences. Ipsos iris measures the websites and apps visited by UK internet users aged 15+
only.2 However, it does not indicate whether a visitor to a platform viewed, uploaded or
interacted with a video on the platform. For insight into users’ video activity on platforms we
feature findings from Ofcom’s Adults’ Media Literacy Tracker 2021, Children’s and Parents’ Media
Literacy Tracker 20212 and Children’s Online User Ages Quantitative Research Study 2022.

The majority (88%) of UK individuals aged 16+ watch videos online

Ofcom’s Adults’ Media Literacy Tracker survey showed that in 2021, 88% of UK individuals aged 16+
used online platforms to watch videos or clips.* Facebook was the highest reaching platform with
video sharing capability among UK adults, with 45 million UK adults visiting Facebook (including
Facebook Messenger) in April 2022, equating to 94% of the UK online adult population.® Facebook
was closely followed by YouTube, which reached 43 million (91%). TikTok and Shapchat® are the only
notified VSPs in the top 10 highest reaching VSPs among adults, reaching 34% and 20% of online
adults aged 18+ respectively (see Figure 3). The other notified VSPs have a smaller UK adult 18+
reach of 5% or less.

Young people are spending over an hour a day on TikTok

TikTok is particularly popular among teenagers, reaching 66% of 15-17-year-olds, according to Ipsos
iris data. In April 2022 TikTok users aged 15-17 spent an average of one hour and one minute per
day on TikTok, up from 45 minutes in May 2021. Time spent on TikTok by all users aged 15+ has
been steadily increasing over the VSP performance period, with adults spending 29 minutes per day
in April 2022, up by 7 minutes since May 2021.7 In July 2021, TikTok increased the maximum video
length from one minute to three minutes, and by October 2021 the average video length was two
minutes, which may be contributing to the increased time spent on TikTok. 8

1 The UK Online Measurement Company or UKOM defines and governs the UK standard for audience measurement.

2 |psos iris data is not available for all notified VSPs due to some platforms having a small number of visitors and therefore
not meeting minimum reporting thresholds. Data is available on Ipsos iris for the following notified platforms: TikTok,
Snapchat, Twitch, Vimeo, OnlyFans, Thomas Cook and BitChute. We feature April 2022 Ipsos iris data to align with the
final month of the VSP performance period (May 2021 - April 2022). Visitor ages are determined by Ipsos iris’ panel of
10,000 people aged 15+ in the UK who register their demographic profile when they sign up to have their device(s)
internet use measured.

3 The results of two survey waves have been aggregated; Wave 1 was conducted in Jul-Aug 2021, Wave 2 in Sep-Oct 2021.
4 Ofcom’s Adults Media Literacy Tracker: Adults’ Online Behaviours and Attitudes 2021 (Wave 1 and 2 Combined)
(ofcom.org.uk), 16+, UK. Platforms used to watch videos or clips included: BitChute, Dailymotion, Dubsmash, Facebook
(including Facebook Gaming), Instagram, OnlyFans, Snapchat, TikTok, Twitch, Vimeo, YouTube.

5 © Ipsos, Ipsos iris Online Audience Measurement Service, 1 — 30 April 2022, age 18+, UK.

¢ Note that Ipsos iris data for Snapchat refers to the whole service, whereas Snapchat has only notified the Discover and
Spotlight sections of its service as within scope of the VSP regime.

7 © Ipsos, Ipsos iris Online Audience Measurement Service, 1 — 30 April 2022 & 1 - 31 May 2021, age 15+, UK.

8 Discover more ways to create, connect and be entertained with longer videos on TikTok (newsroom.tiktok.com), October
2021.
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Figure 3: Top twenty video-sharing platforms by UK adult reach, by age: April 2022

All adults 18+ Young adults 18-24 Teenagers 15-17

Platform Unique | Online | Unique | Online | Unique | Online

visitors reach visitors reach visitors reach

1 | Facebook & Messenger | 44.9m 94% 5.0m 93% 2.0m 93%
2 YouTube 43.3m 91% 5.2m 97% 2.1m 96%
3 Instagram 33.9m 71% 4.8m 88% 1.9m 88%
4 Twitter 24.1m 51% 3.3m 61% 1.3m 62%
5 Linkedin 18.4m 39% 2.4m 45% 1.0m 45%
6 TikTok 16.1m 34% 3.6m 66% 1.4m 66%
7 Reddit 15.0m 31% 3.3m 62% 1.3m 61%
8 Pinterest 12.7m 27% 1.8m 33% 703k 32%
9 Snapchat 9.7m 20% 3.5m 65% 1.4m 65%
10 Discord 4.3m 9% 1.5m 28% 614k 28%
11 Telegram 2.8m 6% 446k 8% 183k 8%
12 Dailymotion 2.6m 5% 364k 7% 137k 6%
13 Tumblr 2.3m 5% 689k 13% 284k 13%
14 Twitch 2.2m 5% 864k 16% 347k 16%
15 Vimeo 1.9m 4% 269k 5% 109k 5%
16 OnlyFans 1.3m 3% 293k 5% * *
17 Thomas Cook 574k 1% 75k 1% 33k 2%
18 BitChute 202k 0.4% 9k 0.2% 3k 0.1%
19 Behance 185k 0.4% 44k 1% 18k 1%
20 Imgur 122k 0.3% 21k 0.4% 8k 0.4%

Source: © Ipsos, Ipsos iris Online Audience Measurement Service, 1 — 30 April 2022, organisation [ORG] or brand
group [BG], age 15+, UK. Note: Custom list defined by Ofcom. Excludes adult/pornographic platforms unless they
are notified VSP providers. Data captures visits to the platform’s website browser and app from a smartphone,
tablet or laptop/computer (but excludes TV set and smart hub use). Platform names coloured pink denote they are
a notified VSP provider. *Ofcom is still engaging with OnlyFans about these figures.
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Figure 4: Average time spent per day by platform visitors, by age: April 2022 (hours:mins:sec)

Platform All adults 18+ Young adults 18-24 | Teenagers 15-17
1 Facebook & Messenger 00:33:25 00:22:51 00:22:47
2 TikTok 00:28:42 01:00:50 01:01:22
3 Snapchat 00:22:28 00:41:21 00:41:03
4 Imgur 00:13:07 00:03:47 00:04:49

Instagram 00:09:39 00:20:09 00:20:03
6 Discord 00:07:29 00:10:10 00:10:01
7 Twitter 00:05:41 00:08:33 00:08:38
8 Reddit 00:04:58 00:06:26 00:06:28
9 Twitch 00:04:47 00:04:38 00:04:30
10 Linkedin 00:02:08 00:01:59 00:01:52
11 Telegram 00:02:05 00:00:57 00:01:02
12 Tumblr 00:01:50 00:01:46 00:01:47
13 OnlyFans 00:01:37 00:01:38 *
14 Pinterest 00:01:11 00:01:50 00:01:46
15 BitChute 00:00:16 00:00:00 00:00:00
16 Vimeo 00:00:13 00:00:07 00:00:07
17 Dailymotion 00:00:11 00:00:09 00:00:10
18 Thomas Cook 00:00:09 00:00:05 00:00:05
19 Behance 00:00:07 00:00:07 00:00:06

Source: © Ipsos, Ipsos iris Online Audience Measurement Service, 1 — 30 April 2022, organisation [ORG] or brand
group [BG], age 15+, UK. Note: Average time spent figure for YouTube is not available and is being developed by
Ipsos. Custom list defined by Ofcom. Excludes adult/pornographic platforms unless they are notified VSP
providers. Data captures visits to the platform’s website browser and app from a smartphone, tablet or
laptop/computer (but excludes TV set and smart hub use). Platform names coloured pink denote they are a
notified VSP provider. *Ofcom is still engaging with OnlyFans about these figures.
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Demographics: Notified VSP audiences by age, gender and UK nation
Several Group A VSPs have a younger adult, and majority male audience

According to Ipsos iris data (see Figure 5), Twitch has a young userbase; nearly half of Twitch’s UK
aged 15+ audience in April 2022 were aged 15-24. The majority of Twitch visitors were male (74%
male vs 26% female); however, women spent slightly longer on the platform than men.? Twitch had
7.7 million global channels streaming in April 2022.1°

OnlyFans’ UK userbase is also predominantly younger and male. OnlyFans is particularly popular
with young adults aged 18-34. In April 2022, over half (57%) of OnlyFans’ total UK audience aged 15+
were aged 18-34, and 89% of visitors were male.™

Unlike most of the Group A VSP platforms, BitChute’s UK age 15+ reach skews towards an older
audience, with those aged 45-54 being the most likely age group to visit the platform (45-54s made
up 28% of BitChute’s UK aged 15+ audience in April 2022).

TikTok and Snapchat are the only Group A VSPs to have more female than male visitors, with
women forming 55% of their UK audience respectively aged 15+ in April 2022.

Figure 5: UK age 15+ audience composition in April 2022 of Group A notified VSP platforms: by age,
gender and UK nation

Age 12
UK 15+ reach: 17.56 million 11.11 million 2.56 million 1.98 million 205,000
Total UK online 15+ reach: 35.2% 22.2% 5.1% 4.0% 0.4%
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° Women spent an average of 2 hours and 45 minutes on Twitch between 1-30 April 2022, while men spent 2 hours and 15
minutes. Source: © Ipsos, Ipsos iris Online Audience Measurement Service, 1 - 30 April 2022, age: 15+, UK.

OTotal Twitch streamers (twitchtracker.com) accessed 2 September 2022.

1 © Ipsos, lpsos iris Online Audience Measurement Service, 1 - 30 April 2022, age: 15+, UK.

12 pge chart excludes Group A VSPs that may also be adult content sites.
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Gender

UK 15+ reach:  17.56 million 11.11 million 2.56 million 1.98 million 1.47 million 205,000
Total UK online 15+ reach: 35.2% 22.2% 5.1% 4.0% 3.0% 0.4%
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Total UK online 15+ TikTok Snapchat Twitch Vimeo OnlyFans BitChute
UK nation
UK 15+ reach:  17.56 million 11.11 million 2.56 million 1.98 million 1.47 million 205,000
Total UK online 15+ reach: 35.2% 22.2% 5.1% 4.0% 3.0% 0.4%
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Source: © Ipsos, Ipsos iris Online Audience Measurement Service, 1 - 30 April 2022, age 15+, UK.
Nearly all UK children use online platforms with video sharing capabilities

Ofcom’s Children’s and Parents’ Media Literacy 2021 study showed that use of video-sharing

platforms was the most-cited online activity among all children aged 3-15 (94%). Use among children
increases with age, with almost all (98%) 12-15-year-olds reporting they watch content on video-
sharing platforms.

Figure 6: VSPs used to watch videos, by age group®®

3-4 year olds 5-7 year olds 8-11 year olds 12-15 year olds

89% 93% 95% 98%

13 In this study, parents answered on behalf of children aged 3-7. Parents may or may not have been supervising their child
during their use of VSP platforms.
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Source: Ofcom Children’s and Parents’ Media Literacy 2021: Online Behaviours and Attitudes survey, waves 1 & 2
combined. QP5/ QC4: Which, if any, of these apps or sites does your child watch videos on? (RESPONSES FROM PARENT FOR
3-7 YEAR OLDS AND FROM CHILDREN AGED 8-17) (MULTI CODE). Base: 3-4 year-olds: 1,184, 5-7 year-olds: 1,480, 8-11
year-olds: 1,628, 12-15 year-olds: 1,569.

A third of children (aged 8-17) have a false social media age of 18+

Ofcom’s Children’s Online User Ages Quantitative Research Study 2022 found that a third (32%) of
children aged between 8 and 17 with a social media profile have an adult user age (18+) after signing

up with a false date of birth.** Children aged 8-12 were more likely to tell us they had used a false
date of birth when signing up to TikTok; 65% of 8-12 told us they used a false date of birth to make
them appear older when setting up their profile on TikTok and 59% reported doing so on Snapchat.*

Half of 16-34s say they upload their own videos to video-sharing platforms

According to Ofcom’s Adults' Media Literacy 2021 survey, three in ten (30%) internet users aged 16+

were uploading their own videos to video-sharing platforms in 2021, and this was more common
among 16-34s, at 50%.¢ A smaller minority (16%) of internet users aged 16+ were posting or sharing
live-streamed videos, and again, this was more common among 16-34s, at 28%. Among live-
streamers, both overall and age 16-34s, Instagram was the most commonly used site or app for
uploading and live streaming, followed by YouTube, Facebook and TikTok. Among children aged 3-
15, 29% posted videos that they had made themselves, raising to 43% of older children aged 12-15.77

Figure 7: UK individuals that upload videos they have made themselves

51%
49%

43%
35%
. 32%
29% 30%
24%
18%
0% 12%
. 2
8-11 65+

3-15 16+ 3-4 5-7 12-15 16-24 25-34 35-44 45-54 55-64

Source: 3-15-year-olds: Ofcom Children’s and Parents’ Media Literacy 2021: Online Behaviours and Attitudes survey. QP6/
QC5: Does your child ever upload videos online that they have made themselves? Base: 3-4-year-olds: 1,184, 5-7-year-olds:

14 Ofcom Children’s Online User Ages Quantitative Research Study 2022. Current user age based on C3a, Q5, Q8. Base: All
respondents aged 8-17 with their own profile and knew how long they had used the platform (844).

15 Source: Ofcom Children’s Online User Ages Quantitative Research Study 2022. Q7: What date of birth was used when the
profile was set up? Please remember you won't get in trouble or lose your profile for answering truthfully. Base: 8-12-year-
olds with their own profile on: Facebook (96*); YouTube (177); Snapchat (107); Instagram (86*); TikTok (161); Twitter
(30**) - *CAUTION — Low base size, figures are indicative only; **CAUTION — VERY low base size.

16 Ofcom Adults’ Media Literacy Tracker 2021: Online Behaviours and Attitudes survey.

17 Ofcom Children’s and Parents’ Media Literacy Tracker 2021: Online Behaviours and Attitudes survey.
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