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Phase Date phase Funds Target group Target Applications Dates 
announced £ numbers open phases 

delivered 

1* May `20 5M People at a 9,000 Jun-Jul '20 Pilots: Apr-
high clinical Jun '20 
risk of Covid- Main roll 
19 out: Aug-

Oct '20 

2 Aug '20 15M Young care 23,000 Round 1: Aug- Dec '20-
leavers & Oct '20 Mar '21 
families with Round 2: Nov 
children '20-Jan '21 

Winter Nov '20 4.3M Socially 5,000 Round 1: Dec Jan-Mar '21 
Support isolated / older '20 

and disabled Round 2: Jan 
people '21 
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Chapter 3: Programme impact 
To date, information on the impact of the programme on participants and on 
applicant organisations has largely been anecdotal. While 82% of survey 
respondents indicating that they undertook some form of evaluation, our sense from 
conversations we had with interviewees and the data currently available, is that 
there is little systematic collation of impact data being gathered currently. While 
some organisations are undertaking formal evaluation work with participants, many 
are not. 

While further, more in-depth, evaluation will be undertaken later in relation to 
impact, this evaluation was an important opportunity to begin to gather evidence of 
impact from participating organisations. We did so through the survey and 
interviews, in addition to analysing a small number of evaluation reports which 
organisations submitted alongside their survey response to us. 

Responses to our survey indicated that the programme has had a significant 
impact. Figure 7 below shows the range of outcomes that have been delivered: 

Figure 7: Outcomes delivered (n=547) 

Impact on Participants % 
They have a device to access the internet 90% 
Better able to stay in touch with friends and family 87% 
They have a WiFi connection 86% 
Improved wellbeing 79% 
They have gained IT skills 74% 
Improved mental health 74% 
They are more connected with local services 71% 
They can access advice and guidance on important 
issues 62% 
They are more engaged with their local community 59% 
Family members benefitted from Connected Scotland 
devices 56% 
Able to access public services such as the benefits 
system 55% 
Able to access health services 52% 
They are better able to engage with their children's 
education 51% 
They can search and apply for jobs 47% 
They are more employable 27% 
Able to save money on bills 24% 
Other 12% 
Have made money online (e.g. through selling things) 3% 
None of the above 1% 

N.B. Multiple responses to this question were allowed. 

In the next sections we give further details of the impact the programme has had on 
participants. 
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