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WE’RE AIMING FOR BROAD REACH, BUT ALSO TARGETING SPECIFIC
AUDIENCE SEGMENTS TO TACKLE KNOWN BARRIERS

BROADCAST: TARGETED:
67% of audience = 27.6m 33% of audience = 13.7m
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ONBOARDING COMMUNITY INFLUENCERS, PARTNERS & LOCAL BUSINESSES

LOCAL AUTHORITY & COMMUNITY

NHS WORKFORCE GP SURGERIES
SETTINGS
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Drive to Campaign Resource Centre with 155k Continue to engage NHS workforce to
contacts signed-up for Covid campaign updates support Content on GP screens in 4,500 GP
surgeries
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Build a support network of trusted advocates for the

. o app. A cross government and inter-agency Target the main cities (and specific locations) where there

Promotional materlals in 11,500 approach to mobilise existing relationships with are high BAME populations using multi-lingual teams
community pharmacies national and local BAME HCPs, ethnic media ambassadors to increase awareness and understanding of

owners, community organisations and faith leaders the app as well as support for downloading QR posters
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ENGAGING BAME AUDIENCES WITH BESPOKE CONTENT ACROSS
SPECIALIST MEDIA
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BAME edits of ‘Reasons to
download’ content across
high penetration TV
channels in multiple
languages

Supportive voices on
lifestyle and news
programmes demo'ing the
app for viewers and
debunking misconceptions
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‘Reasons to download’
audio content across key
stations in multiple
languages

Supportive voices on
lifestyle and news
programmes talking about
the importance and the
benefits of the app
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Suite of targeted content
for media and community
influencers to share via their
owned channels
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