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Summary of key findings

1. There continue to be very high levels of concern about the pandemic.

o Inline with the previous wave of research, participants described the virus as having
had a massive impact on their lives. These impacts are expected to continue for some
time to come.

2. Levels of criticism about the UK Government’s response to the crisis have remained
high. Recent announcements about beginning to ease the lockdown appear to have
added to this.

o As with the previous wave of research, participants were quick to criticise the UK
Government for being slow to respond to the crisis and introduce the lockdown.

o Participants also criticised the recent announcements about easing the lockdown. This
was felt to have been put in motion too soon with a lack of clarity in communications.

3. By contrast, perceptions of the Welsh Government’s response compare favourably with
the previous wave of research. This appears to be driven by the decision to extend the
lockdown in Wales.

o This decision was felt to be the best option for Wales in the current circumstances.
Because this announcement came ahead of the UK Government statement, it was felt
to be a symbol of the Welsh Government ‘taking control’.

4. Despite some initial confusion, participants felt the distinction between the UK and Welsh
Government announcements is relatively clear.

o Awareness of the announcements made over the weekend was high, with many
participants tuning in directly to both Drakeford’s and Johnson’s addresses.

o For many participants, the key distinction was that restrictions will be lifted in England
to allow people to travel to exercise and to see others outside their households. This
tapped directly into a key concern about the prevalence of people travelling to visit
beauty spots across Wales.

5. On balance, the ‘Keep Wales Safe’ adverts were well received.

o All of the adverts tested were felt to be clear and concise, containing useful information.
In addition, the ‘Keep Wales Safe’ strapline was praised for its simplicity.

o The current tagline of ‘Stay home. Protect the NHS. Save lives’ was felt to be
appropriate for the next three weeks as Wales remains in lockdown.

Background views and experiences of the pandemic

¢ In line with the initial wave of research, the majority of participants described themselves
as very concerned about Covid-19. The impact of the virus on their lives has remained
high.

o Participants described their lives as being impacted by the virus in several ways. For
many, loss of income and future uncertainty was a main concern, as well as continuing
fears for their own health and that of (at-risk) loved ones.
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